GPO Comments, April 16, 2004

Draft Recommendations on Web Content Policies 

COMMENTS from the U.S. Government Printing Office, April 2004

ACTION:  Please comment on these draft web content policies and guidelines by April 30, 2004.  E-mail comments to candi.harrison@hud.gov and sheila.campbell@gsa.gov.  

SCOPE:  These recommendations deal with web content for federal public web sites.  They do not apply to Intranet or Extranet web sites. They do not address technology requirements.
COMMENT: The scope statement needs to expressly state whether this guidance is applicable to all federal public sites, or only those of executive branch agencies.  The public would benefit from these policies being adhered to by the legislative and judicial branch web publishers.  If, by definition, the legislative and judicial branch sites are not in scope that needs to be clarified.

…………..

1. AUTHENTICITY, BRANDING, AND TIMELINESS OF FEDERAL GOVERNMENT PUBLIC WEB SITES:  Every public federal agency web site must be clearly identified as an official source of timely and accurate federal government information.  

 Agencies Must Note Sponsorship of Web Sites:   Every federal agency web site must clearly display the name of its agency/organization on every page and must provide an indication of U.S. government sponsorship.  In addition, agency home pages and second tier pages must include a page title, as part of the metadata, with the agency’s full name, including “U.S.” or “United States.”

Rationale:   Many visitors look for prominent branding to confirm ownership of a web site and to ensure they know which web site they are on.  Web sites lose validity without appropriate and consistent branding and sponsorship.
Implementation Guidance: Web sites must use at least one of the following means to indicate sponsorship: 

· A statement that this is an official government web site, including the agency’s official name and “U.S.” or “United States” (for example, “This is the official web site of the U.S. Department of the Interior”);

· The name of the agency/organization and the statement “An official web site of the U.S. government”; or

· A logo that incorporates the official name of the agency, where the name of the agency can be easily read by the visitor.
COMMENT:  Guidance needs to ensure that logo information complies with section 508 accessibility requirements.

…………….. 
Federal Web Sites Must Convey Current Information:  Every federal agency public web site must clearly indicate the currency of the content for every web page, to assure visitors that content is current and reliable.

Rationale:  The public uses U.S. government web sites to get valid, accurate and up-to-date information for personal and professional use; thus, agencies must provide clear date indicators to demonstrate that the information on their web sites is current.

Implementation Guidance:   Agencies must provide a Last Modified, Last Reviewed, or Last Updated Date on all web pages.   For agencies that do not currently do so, date stamps can be added as pages are altered or reviewed in the future.
COMMENT:  Many users are concerned that non-current information remain available to the public, and not disappear from public view.  This guidance needs to be expanded to provide for a standard mechanism to archive or otherwise keep accessible non-current information.   If content has been superseded or updated the agency should include appropriate notice that the user is viewing a non-current resource.

………………………………

4. TO PROMOTE SEAMLESS GOVERNMENT, FEDERAL AGENCIES MUST SEIZE OPPORTUNITIES TO SIMPLIFY AND UNIFY INFORMATION ACROSS THE GOVERNMENT.  Agencies must practice—and take advantage of—the principle that information and services are created once and used many times, through links.

c. Link to FirstGov.gov:   Every agency-level home page and major entry points must link to the FirstGov.gov home page (www.firstgov.gov).

Rationale:   FirstGov,gov serves as the "home page" for the entire U.S. government.  In the same way that links to a home page help people start browsing from a known location, this link will help people who aren't at the web site of the appropriate agency.  

Implementation Guidance:  The name "FirstGov" is short and well-known to government Web managers; however, many visitors are not familiar with that name.  Thus, the link must be either:  

· graphic link: an icon provided by FirstGov.gov with alt text "FirstGov: U.S. Government Web Portal"

· text link: "U.S. Government's Official Web Portal" (if it fits, use "FirstGov: the U.S. Government Web Portal"

· COMMENT:  This guidance gives the appearance that FirstGov is using the ICGI process as a promotional vehicle, assuming the role of the Government’s official Web portal.  This statement could confuse users about the official nature of other Federal sites or portals.
………………

Attachment A:          Definitions 

· Federal Agency (from the U.S. code): the term "agency" means any “executive department, military department, Government corporation, Government controlled corporation, or other establishment in the executive branch of the Government (including the Executive Office of the President), or any independent regulatory agency, but does not include: 

· the General Accounting Office; 

· the governments of the District of Columbia and of the territories and possessions of the United States, and their various subdivisions; or 

· Government-owned contractor-operated facilities, including laboratories engaged in national defense research and production activities;"

COMMENT:  Need to provide the full citation for this definition of Federal agency.  It does not appear to be an expressed part of the E-Government Act of 2002.  Again, the issue here is the role of the legislative and judicial branches.  The implication of the law is that the other branches, which not compelled to follow OMB direction, might be encouraged to do so, and should be involved in developing the policy.  44 USC 3602 f(9)(a) requires that  the Office of Electronic Government:
‘‘(9) Sponsor ongoing dialogue that—

‘‘(A) shall be conducted among Federal, State, local, and tribal government leaders on electronic Government in the executive, legislative, and judicial branches, as well

as leaders in the private and nonprofit sectors, to encourage collaboration and enhance understanding of best practices and innovative approaches in acquiring, using, and managing information resources;
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